
EUROMAT workable principles 

on social responsibility

High Level Expert Group on Social 

Responsibility in Gaming

Mirjana Aćimović, Chair of the Expert Group, EUROMAT 

Treasurer and Chairman of Social Responsibilty in Gaming Committee

15th of Sptember, LISBON

EUROMAT
European Gaming & Amusement Federation

Rue du Luxembourg 22-24, 1000 Brussels
Belgium



Introduction

• EUROMAT, the European Gaming and 

Amusement Federation, represents Europe’s 

private sector gaming and amusement machine 

industry. EUROMAT’s members manufacture, 

distribute and operate gaming and amusement 

machines across Europe. Gaming and amusement 

machines provide customers with an enjoyable 

leisure and entertainment experience in a regulated 

and safe environment.



Introduction

• The European Gaming and Amusement 

Federation (EUROMAT) was established in 

1979.

• The overall mission of the Federation is to 

contribute to the creation of a healthy 

business and legal environment for 

the gaming industry in the EU.

https://en.wikipedia.org/wiki/Gambling
https://en.wikipedia.org/wiki/EU


Introduction

• EUROMAT instigates dialogue with the European 

Union and other pan-European bodies, with whom 

it hopes to use its position and membership to 

stimulate debate and awareness. The federation 

also monitors and attempts to influence the 

European regulations on legal, commercial and 

technical aspects of the business to guarantee the 

best possible future for the gaming sector, by 

giving one voice to its members on all matters 

affecting the industry.



Introduction

• As well as defending the interests of the 

gaming industry by providing continued and 

accurate information on the gaming sector 

to citizens, European media and national 

administrations, EUROMAT supports all its 

member associations in their efforts to 

adopt, promote and enforce the appropriate 

code of conduct for themselves and their 

associates. 



Introduction

• EUROMAT believes that industry, government, 

and stakeholders must work together to ensure that 

social responsibility serves customers, 

communities, and employees.

• In 2015, EUROMAT has launched a set of 

industry commitments to ensure that social 

responsibility is embedded in the working 

practices of its members. The commitments were 

published as part of an industry report Playing Fair

which provides a snapshot of current industry 

practice across Europe.



Publications

• Since its foundation in 1979, EUROMAT has 
published books and brochures discussing the 
status of gambling issues at the EU-level, such as: 

• Responsible Gaming|Responsible Gambling: A 
statement of principles and a showcase of best 
practice from the European gaming and 
amusement industry (2009)

• The Future of Gaming and Amusement in Europe: 
A collection of essays (2006)

• Playing Fair: Social Responsibility in 
Gaming (2015)



Euromat Social Responsibility in 

Gaming – Next level

• As a follow up to this work, in the margins of the 

EUROMAT Gaming Summit 2016 in Barcelona, 

on 26th of May 2016, the European Gaming and 

Amusement Federation (EUROMAT), launched 

its High Level Expert Group on Social 

Responsibility in Gaming with the mandate to 

examine best practice across companies in Europe 

and set out some workable principles that the 

industry can use as a frame of reference when 

looking to improve social responsibility. 



Euromat Social Responsibility in 

Gaming – Next level
• Members of the High Level Expert Group on Social 

Responsibility in Gaming: 

• Chair of the Expert Group: Ms. Mirjana Acimovic, 
JAKTA, Chair of EUROMAT’s Social Responsibility in 
Gaming Committee; 

• UK – Mr. Jason Frost, President of BACTA; 

• Netherlands – Mr. Sanne Muijser, Secretary General of 
VAN; 

• Germany - Mrs Roseano of Löwen Entertainment GmBH, 
Bingen;

• Romania - Mr. Karoly Buzas, owner, Game World Group/ 
Board Member of the Romanian Slots Organizers 
Association (ROMSLOT)

• Romania – Mr. Valentin Adrian Georgescu, Admiral, 
Novomatic Group, CEO Romania/ Board Member of the 
Romanian Slots Organizers Association (ROMSLOT)



Euromat Social Responsibility in 

Gaming – Next level
• The principles that underpin social responsibility 

amongst EUROMAT member companies are the 
following: 

1. Companies should ensure that the values of ethical 
business practice, sustainability, professional conduct, 
partnership with relevant parties, openness and 
transparency, underpins their approach to social 
responsibility.  

2. Companies should seek to codify these values in 
national Codes of Conduct and should ensure that 
these are fully reflected in the way that companies run 
their day-to-day business. 



Euromat Social Responsibility in 

Gaming – Next level
• The principles that underpin social responsibility 

amongst EUROMAT member companies are the 
following: 

3. Companies should place social responsibility at the 
heart of their operations. Social responsibility is not a 
nice to have it is a must have if businesses are to be 
successful in the long-term. 

4. Products should always be legally approved and meet 
legal standards to protect consumers against excessive 
gaming and where it is proven to be effective carrying 
information messages directing customers to  
professional help. 



Euromat Social Responsibility in 

Gaming – Next level
• The principles that underpin social responsibility 

amongst EUROMAT member companies are the 
following: 

5. Companies should aim to offer customers the 
possibility to self-exclude. Companies should also 
work towards offering this on as flexible a basis as 
possible i.e. full exclusion or exclusion at certain 
times.   Staff members in venues should be regularly 
trained and aware of their obligations in this regard.  

6. Companies should be open to independent audit to 
ensure that they are operating by established standards 
of good practice. 



Euromat Social Responsibility in 

Gaming – Next level
• The principles that underpin social responsibility 

amongst EUROMAT member companies are the 
following: 

7. Companies should embrace innovation when it comes 
to conveying information to consumers. Companies 
should draw from a broad range of options to find the 
most effective mechanisms for their customers – this 
could include but is not limited to online self-testing, 
information materials placed in gaming halls and 
featuring the contact information for accredited help 
services. 



Euromat Social Responsibility in 

Gaming – Next level
• The principles that underpin social responsibility 

amongst EUROMAT member companies are the 
following: 

8. Companies should appoint a senior member of staff to 
be accountable for and drive  social responsibility. For 
smaller operations this can of course be the owner-
manager of the company but it is key that somebody 
senior within the business is overseeing these efforts 
and ensuring constant improvement. 



Euromat Social Responsibility in 

Gaming – Next level
• The principles that underpin social responsibility 

amongst EUROMAT member companies are the 
following: 

9. Companies should work in partnership with the 
relevant authorities, governments and other 
stakeholders in the field when applying the above 
principles. 



Euromat Social Responsibility in 

Gaming – Next steps
• As a next step we are thinking about offering some 

practical support to companies.  

• These principles should be a great help for those 
operators wanting to set the standard in maximizing 
enjoyment and minimizing harm in commercial 
gambling. 



Thank you!
http://www.mirjanaacimovic.com/
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